HAIIIIPOEKT: ««MaJioe u cpefHee T T
npeanpuHUMAaATe/IbCTBO» HALNOHANBHbIE
MPOEKTb

POCCHH

JleHOGnacTb NnoMoraeT Mmasiomy 6usHecy
BbIXOAUTb HA MapKeTNJIeUChbl

[TpeanpuHuMarenu JleHoOmacT 3a Tpu roza B 10 pa3 yBe/lWUWIM CBOe
TIPUCYTCTBUE HA 3JIEKTPOHHBIX TOPrOBbIX IJIOL[a/IKaX.

Celiuac nouTtH 6 ThICSAY MpeArIpUHUMAaTENeld perMoHa NpejCcTaB/leHbl Ha TOPrOBbIX
MJIoLjaZIKax B KauecTBe MpojaBLioB. POHJ MOAJEP)KKM MpeArpUHUMAaTENbCTBA
JlenuHrpajckoii obmacTdi B paMKax Halmpoekta «Maaoe u cpedHee
npeonpuHUMamebCmMeo» OKa3blBaeT  KOMIUIEKCHbIe  YCJIYTH ISt
nipenipuHUMaresnied JleHoGMacTH TO BBIXOAY Ha MapKeTIUIeNMChl, CO3JaHUI0
KOHTEHTa U MPO/IBU)KEHUIO0 TOBAPOB.

[To ciioBaM mpeficesiaTesiss KOMUTETa 0 Pa3BUTHIO Majioro, cpejHero Ov3Heca U
MOTPeOUTeNbCKOTO phIHKA JleHuHrpajackou ob6sactu Caetrsianbl Hepymaid,
MapKeTTielicbl  CIIOCOOCTBYIOT Pa3BUTHIO MUKpoOW3Heca. Ho mpu 3TOM Ba)kKHO
BBICTPOUThH CHpaBe//IMBble OTHOLUEHWS MeXJy TpoJaBLaMU M Biaje/bliaMu
TOPrOBBIX MJIaT(OPM, BBITO/IHBIE [/Is1 TeX U ApyruxX. Ha mexxayHapogHoM Gopyme
3/7IeKTPOHHOM KoMMepLiuK 1 puTeiina Ecom Retail Week 2023, KOTOpbIY COCTOSINCS
B MoCKBe, y4yaCTHUKU TMOJTBEpPAWIH, UTO ¢efiepajbHblii 3aKOHOMPOEKT B 3TOU
YaCTU MOATOTOBJIEH.

B nesiom B Poccun — camble BBICOKHE TeMITbI POCTa MPO/aK Ha MapKeTrielicax 1
pa3BUTHSI CeTU MNYHKTOB BbIJaud 3aka30B. OH/aiH Ha TOProBBIX IUIOAZKAxX
nokymnatoT 70 mH yenoBek. Ceryac B cTpaHe — 1 MJIH MpPeATIPUATAN PO3HUUHOU
TOProB/id, a NOYHKTOB BbiZaun — 300 Teicsu. IlporHo3upyetcs, 4Tto [0/
3JIEKTPOHHOM TOProB/U B OyayiiieM gocturHet 50%.
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